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The article presents comparative analysis of the most recog-
nized electronic media tools (particularly mobile applications) of
spreading information in social networks. The mentioned tools are
considered to be uppermost in business environment and are di-
rected towards augmenting the effectiveness of organization in
competitive conditions.

The article also highlights the necessity to localize these tools
in the fields of economy and education of the Republic of Arme-
nia, taking into account the international experience.
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About twenty years of effective development of information technologies
considerably changed the ways of business communication. Nowadays, the im-
provements of communication technologies seem to be a challenge for organiza-
tions targeted at rapidly adapting their activities to business environment in
highly competitive conditions. Herein, it augments the effectiveness of compa-

* The material is presented based on the experience gained from the subject “Electronic Business Information
systems’’ in Mykolas Romeris University, Lithuania, whithin the framework of Erasmus+ Mobility Programm.
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nies. Small businesses of not having enough resources or other guidance oppor-
tunities face some problems on attracting potential customers. Yet, every new
business should also compete with others to survive on the market.

In fact, using the internet makes it easier for businesses to localize jobs from
one place to another, to create virtual mobile offices, to provide consumers with
information about their brand more quickly. These turning innovations contrib-
uted to the fact that the decision-making process became faster and save time.
In present digital era the customers make purchase decisions recurrently follow-
ing the information found in the internet. Sometimes the information about
brands is supplied directly by brands and retailers which often contribute to
customers’ decision making process!. Nowadays, the customers get the informa-
tion through the Internet, particularly, through such social networks as Face-
book, Twitter, Google+, LinkedIn, and others. Depending on the country where
it is intended to sell the brand, companies need to consider and explore the so-
cial network dominating in the particular country. The problem becomes more
complicated when we deal with several social networks. In this case, the eco-
nomic competition makes the companies instantly address the customer some
information on the innovations concerning its brand.

For building an on-line business and spreading information quickly and effi-
ciently in the social networks, it is often necessary to use some information
management tools that help companies save time and distribute useful informa-
tion from correct devices?.

Having the right social media management tools and presenting it to all the
major networks like Facebook, Twitter, Google+ and LinkedIn is necessary not
only for large companies, but also for any type of business, thereof. Some of
them can work through the Internet or even without®. Those tools can corre-
spondingly be used for marketing, research, posting, monitoring, customer ser-
vice, scheduling, analytics and even managing staff, etc...

Nowadays, mobile applications play a major role in the life of business as it
helps not only to save the time, but also disseminate information immediately,
regardless of location and spread information faster than any other media*. They
are very important in terms of marketing®.
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The most popular mobile applications are “Hootsuite”, “Agora Plus”, “Every-
post”, “Sprout Network”, “Tailwind Systems”, “Social Pilot”, “Pyrus”, “Social
media all in one place”, “DrumUp”, “Pagemodo”, “Followers” and so on. At first
sight, these applications seem to be the same, but depending on their purposes,
have number of features. For example, “Hootsuite”, which is used by around ten
million professionals, helps to schedule and analyze social media marketing cam-
paigns, “Everypost”, which is well-known in the business world and used by
digitalized organizations lets you schedule and post videos and images of any
format on the framework of social networks. “Agora Plus” in its turn lets you
market content and run promotions, and “Followers”, which is the most popular
application for Instagram community management lets you make analysis and
understand insights of the empower brand whether it’s still influential in the
market, can have promotion in the future and evolve creatively, i.e, the perfor-
mance of publications, etc.

In the context of mobile applications, almost every platform has its own re-
pository, where its users can download both free and paid apps'. But free mobile
applications often have limitations. In general, connection can be only through
one network, if the businesses wish to connect through more networks one
should pay for the service.They are also designed for a short time period such as
up to 15 days. Moreover, free mobile apps have limitation not only in costs, they
don‘t let to have more than one profile on each social network and up to sched-
uled messages. In this context one can mention “Buffer” application. Some of
apps are very expensive. Along with the higher price it may make it difficult for
smaller businesses to justify. For example is “Social Flow”, which price point is
out of reach for many customers and there is no small business option. “Social
Flow” costs between $4000 and $6000/month for unlimited profiles.

However, the following article studies free versions of mobile applications.

There are mobile applications that are extremely clear and easy to under-
stand, allowing you to connect many social networks and, unlike some applica-
tions, spread information faster. One such example is the “Social media all in
one place” application, which connects from over 25 social networks at the
same time. However, there are mobile applications in terms of use that are very
difficult?, such as “Sprout Network”. It allows users to view and share basic in-
formation having all the social networks in one place. For instance, users can
select “All Contacts” and “Facebook” and “Sproup” will search Facebook for
matching contacts. Also, users can create contact groups within “Sprout”. They
may choose to create a group called “Close Friends”. But this app is difficult for
using, because for connecting through more than one network, it needs to be

1 Stiu B. Raluca, “Mobile Web Apps vs . Mobile Native Apps : How to Make the Right Choice,” 2013, Lo
13, hitps://www.slideshare.net/milkers/mobile-web-apps-vs-mobile-native-apps-how-to-make-the-right-choice (Untwnp’
27.05.2017).
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signed out every time, which can take several minutes if users have large num-
bers of contacts. Besides, it is also difficult to create new groups for spreading
information with different content every time.

There are also other mobile applications which are quite useful, but are be-
ing connected to such social networks that are not so applicable. For example,
“Tailwind systems”, which is used a worldwide consulting firm for drycleaners
and launderers. It allows downloading and searching videos, gives technical help
and much information for all business related issue from management, equip-
ment and all about production efficiency. If users are looking for everything in
one social media management system isn’t a right choice. “Tailwind” only works
with Pinterest and Instagram so users will still need another program for any
other platforms.

A number of mobile apps have special features. Many of them let manage
the information in time. For example, “Social Pilot”, which is a marketing tool
for organizations, can connect up to over 200 social media profiles, pages, and
groups at the same time. Here one can schedule the order of information, classi-
fy it by preference, manage posts, thus making the brand more visible in social
networks and raising its viewing visibility.

Some mobile applications are like virtual offices. “Pyrus” is an example of
that. It is a team communication tool for business which incorporates real-time
messaging, task delegation and approval flows. There are included all tasks and
conversations which are easily applicable. Each task manager is the addressee. It
is possible to spread any type of document and message, even while working
offline. It lets you connect only via Dropbox using Google Drive.

Over the past decade, the IT sector, particularly the software and services
sector, became fast growing and profitable one for the economy of the Republic
of Armenial. Today, some progress has been registered as a result of projects for
the development of IT sector, but compared with other countries that have suc-
ceeded in this field the promotion is not obvious. If we try to localize innova-
tions maintained in the economy of our republic, it should be emphasized that
in order to introduce the novelty you need to overcome various obstacles. First
of all, it is necessary to make an appropriate change in the organization manage-
ment culture for the implementation of such applications. In this case, first of
all, trained and qualified professionals are needed for each organization that can-
not only implement similar programs, but also manage the information in the
social networks for the benefit of the organization. These applications are most
often aimed to use in those organizations which function more in business field,
have branch offices abroad or are spread throughout the country.

Many of these social media management tools are also appropriate in the
field of education, as we also deal with marketing, research, posting, monitoring,

1 Stiu BYpnyuwluu wywnbdhw: Ghwu. Znnpusutph dny./ GSU. Yfu. fudp' % Lnghwuthuwb, -bp.:
«6SW» hpwuw., 2014, Ghpp 5, Lo 4, http:/era.am/views/era/docments/mergedS.pdf (Uniinp'10.12.2017).
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providing educational services to students (applicants), scheduling, analytics and
even managing staff. An bright example is the University admission period, when
it is necessary to engage new applicants by providing the fastest and periodically
updated information. Another example is to provide students with information
about the current process of the University. In this case, not only does it refer
especially to the Universities with the large numbers of students, but also to
those who implement distance learning.

By the way of conclusion, choosing the right social media management tools
for business requires a good understanding of what business needs are. While a
lot of mobile programs seem very good, company might not to succeed. Instead,
business needs to focus on which mobile tools can improve what they are al-
ready doing on social media currently. It is necessary to elaborate coordinated
measures, to develop a proper policy in the above-mentioned technologies, and
it is very important to study the international experience by localizing it in the
economy.
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Updhut Uwbwuywt

Gypwupw dhowgquyhli hwduwjuwpwih Cwuwpwluyunipyub hlap Juwybph b
gnyuqnp pudup wupuwupibiuapn, Junwiyjupdwi wdphnuh
dwghuppuupnipwgh 2-pn fnipuh niuwbingnihp

ELBUS/NLUBPL ‘b UNSESNRULELL NANEU UNShUELULUEY
SULSEMNRU SEABUUSY NR-BUL SUMrUoUUL UhRNSLEN

Unyu hnnjwonid hwdbidwwnwwu Jtpnidnipyuu tu Gupwnplyly unghw-
Jwuu guugtipnud mtnkunynipjuu nmupuwsdwt wnwytl] hwymuh LEu-
pnuwyht gnpshpubpp’ dwutwynpuwtiu poowyhn hwytpJwsubtipp, npnup ko
ntn niubu gnpdwpup dhowyuwypnid b ninnyuwéd tu dpgulgnipjua yquydwu-
ubtipnmud Juquwtipynipiniuutinph wpnynmiuwybn gnpémubinipjwu pupdpwg-
dwun:

ZnnJuonid dwnuwupyt Gu vwle wyn gnpshpubipp mtinuwjuwgubynt wu-
hpwdtipwmnipiniup Lwywunwuh Lwupuybinjwu mumbtunipyuu b Yppnipjuu

ninpunid” hwpyh wnubtynyg dhowqquyht thnpap:

Lhduwpwntip. unghwy-dtinhw, junwjwpdwu gnpshputip, poowihu hw-
yEJuoéubp, wmbtntuunjuluu wbthiuninghwutbp, unghwjuwlwu guwughp,
Jhpuniw) gpuutiywlutip, gnpowpup dhpwyuwyp:

ApmuHe MaHacsH

Omeemcmeennplli Omaoena obu,ecmeeHHbIx cesi3ell U peKaambl,
cmydenmka 2-0e0 kKypca mazucmpamypsl kageopbl ynpaeieHust u
UHOPMAUUOHHBIX MexXHOA0ULl

MeoicOynapoonozo ynusepcumema Egpasusi

BBOJ HOBbIX 3/IEKTPOHHBIX MHHOBALIMM KAK CPEJICTBA
HWHPOPMALIMOHHOI'O PACIIPEAE/IEHHUA B COUHUAJIbHBIX CETAX

B maHHOI cTaTbe MpefcTaBlIeH CpaBHUTEIbHbBIA aHa/IM3 HaubosIee MOMYIIsIPHbIX
9JIEKTPOHHBIX CPEedCTB MacCOBOW MH(OPMALMM B COLMATIBHBIX CETSX, OCOGEHHO B
MOOH/IbHBIX MPWIOKEHHUSIX, KOTOpble UIPaloT (OJIBbIIYIO POilb B [EIOBOM cpene U
HallpaB/ieHbl Ha TIOBbIIeHHE O(PQEKTUBHOCTH OpraHU3alMid B  YCIIOBHUSX
KOHKYPEHLIUH.

B cTarbe TakkKe W3/araeTcst HEOOXOAUMOCTb JIOKAIU3alMK 9TUX UHCTPYMEHTOB
B 00/1aCTM 9KOHOMHKM M o6pa3oBaHusi Pecrybnukyd ApMeHHs C  y4eToM
ME3K/TyHapOIQHOTO OIbITa.

KmoueBble cnoa: ColManbHble Mefila, MHCTPYMEHTBI YIpaBIeH!s], MOOHITbHbIE
MPWIOKeHUs, UH(OPMaLIMOHHbIE TEXHOJIOTHH, COLMarbHble CETH, BUPTYyallbHbIE
odpuchl, 6U3HEeC-cpefa.
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